
RESULTS 2010 

CHILDREN GROW  
 INTO  

SUCCESSFUL ADULTS   

FAMILIES AND  
INDIVIDUALS ACHIEVE  

SELF-SUFFICIENCY  

SAFETY NET SERVICES  
 CONTINUE TO PROVIDE  

 CARE AND SUPPORT  

Community Outcome #1: 
Children are healthy (socially, emotionally, 
and physically) and experience academic 
success. 

Community Outcome #1: 
Families/Individuals are safe and healthy 
(socially, emotionally, physically). 

òSafety Netó is committed to providing a 
foundation of fundamental care and support, 
essential to maintaining Siouxland as a livable 
community that cares for its own and meets 
basic human needs. This will be accomplished 
by: 
 
1.  Temporary assistance made available 

 to people facing such need or in crisis. 
2.  Services for individuals with special 

 needs e.g. elder citizens and people 
 with disabilities, needing essential 
 services to live healthy lives and  

 maintain independence and dignity. 
3.    Maintaining community preparedness 
 and subsequent response capabilities 
 to disasters and emergencies. 

Community Outcome #2: 
Children enter kindergarten ready to  
succeed. 

Community Outcome #2: 
Families/Individuals access resources that 
create and sustain economic stability. 

WHY?  
Children without reading skills by 3rd grade 
are unlikely to graduate. By the 4th grade, 
Siouxland area students show a reading 
achievement gap based on family income & 
race that ranges from 8% to 21% below  
students from higher income or non-minority 
families. Research indicates that nearly half 
of the achievement gap already  exists by 
kindergarten. 

WHY? 
More than 20% of working Americans have 
incomes below the federal poverty level. 
Over 52% of Siouxland students qualify for 
free and reduced lunch. In Siouxland, up to 
$35 million of Earned Income Tax Credit 
went unclaimed in 2006! In addition, the 
number of uninsured and underinsured in 
Siouxland continues to rise. 

GOAL GOAL GOAL 

Your gift is making a difference. Read on to learn about why your gift is needed and how it is invested in the well-being of Siouxland. 

EXCITING VOLUNTEER &  
DONOR PROGRAMS 

100% of Your Gift Helps Thanks to  
CORPORATE CHAMPIONS! 

The following local businesses are committed to seeing results. Their 
support underwrites United Wayõs low administrative costs and ensures 
that 100% of all gifts go directly to local programs.  

Leadership Recognition: Leaders in Giving is our annual report to the 

community to recognize those giving at a leadership level. Companies and  
individuals are recognized for their personal support. For more information on 
levels of giving visit our website or call 255 -3551. 

 
Legacy Giving: Did you know that you can make your gift last forever?  

Remembering United Way in your will assures your support of the community 
you have helped to build. Become a founding member of United Wayõs Legacy 
Society by letting us know you have plans to leave a legacy by calling 255 -3551. 

 
Loyal Contributors: The loyalty of our donors creates stability for funding 

and the ability for United Way to plan for a bright future. Donors of 10 years or 
more are members of our Loyal Contributors club. In Siouxland, we have nearly 
3,000 members. 
 

Retiree Program: Retirees are one of our communityõs most valuable  

assets. United Way is excited to offer ways for these individuals to remain  
involved in our community.  
 
The Giving Card: As a way to say thank you to our donors, anyone who gives 

$100 or more a year to United Way of Siouxland will receive a ôGiving Cardõ 
good for discounts and special offers at over 50 local merchants.  
 
Volunteer Solutions: An online volunteer matching program is now  

available to connect volunteers with agencies in need. 
www.unitedwaysiouxland.com/volunteer now.  

 
Women United: This group of Siouxland women is making positive changes 

in our community. To date, nearly $285,000 has been awarded to innovative,  
results-based programs that improve the quality of life for Siouxland.  

Aalfs Manufacturing Company 
American Pop Corn Company 

Argosy CasinoñSioux City 
Avery Brothers Sign Company 

BPI Technology, Inc. 
Beef Products, Inc.  

Chesterman Company 
Gelita USAñSioux City 
Great Southern Bank 

Great West Casualty Company 
Klinger Companies, Inc. 

Knoepfler Chevrolet  
KTIV Television, Inc. 

Long Lines LTD 
M+ Architects Planning & Interior Design 

Mercy Medical CenterñSioux City 
MidAmerican Energy Company 

Palmer Candy Company 
Phillips Kiln Services Ltd.  

Pioneer Bank 
Scheels 

Security National Bank 
Sioux City Brick  & Tile Company 
Sioux City Ford Lincoln Mercury 

Sioux City Journal 
Sioux City Federal Credit Union 
St. Lukeõs Health System 

Terra Industries Inc.  
Tyson Foods 

Union Pacific Railroad 
U.S. Bank 

Wells Fargo Bank 
Williams & Company Consulting 

Wilson Trailer Company 

United Way of Siouxland is focusing on the building blocks of a good life by implementing results-based programs that aim to improve the education, 
income, and health of everyone in our community. To address these areas and get to the root causes of our communityõs most se rious problems,  
specific goals have been set. New initiatives and strong community partnerships are achieving positive, community-wide results.  



Your United Way Contribution = RESULTS  

 
 Every Classroom CountsñNearly 400 volunteers have been matched with local 1st ñ4th grade classrooms 
 connecting mentors and volunteers with students who need extra assistance with reading.  
 Beyond the Bell ñOffers before, after, and summer school programs at sites in Sioux City and South Sioux 
 City. Students receive tutoring and  academic programming that has resulted in reducing achievement gap 
 numbers. 
 Imagination Library ñLiteracy program which provides free books to nearly 1,800 children each month to 
 encourage early learning.  
 First Teacher ñA parent-focused program to help 4 year olds prepare for school. Resources and training 
 for parents to help improve the pre - school skills of at -risk children. This year, over 200 students and  their 
 parents participated, increasing math and reading skills of the children.  
  

THE IMPACT: These strategies will help reduce the achievement gap by 4th grade. Results from Beyond the Bell 

are already showing academic improvement and less academic drop off over the summer. The long -range impact of these programs wil l be increased 
graduation rates, better workforce readiness, and increased community engagement.  

  
 EITC (Earned Income Tax Credit) Outreach ñA partnership to provide improved education & access to 
 free tax preparation sites. In 2010, United Way helped support 4 free tax sites. Volunteers at Center   
 for Siouxland, Mary J. Treglia Community House, Salvation Army and a rural Moville site, helped return 
 over $751,000 in tax refunds to Siouxland residents.   
 Familywize Prescription Discount Card ñUnited Way has partnered with Familywize, a prescription 
 drug discount program, to provide discount cards to those in need. Over $10,000 has already been saved 
 for those in our community who are under or uninsured.  
 Womenõs Power LunchñIn itõs 10th year, United Wayõs Womenõs Power Lunch has provided over 
 $213,000 to benefit Siouxland women in financial need. Proceeds provide scholarships for single  
 parents and transitional homemakers, improving their education and income to better support  
 their families.  

 Anti -Violence CampaignñA partnership to raise awareness about violence and increase the number of adults talking to children about  
 preventing and dealing with violence.  
 Second StepñAn award-winning violence prevention program that has been integrated into 16 local elementary and middle schools that com -
 bines social and emotional learning with academics.  
 Love & LogicñProvides simple and practical techniques to help parents and teachers have less stress and more fun while raising responsible  
 kids. 

 
THE IMPACT: Providing access to resources like EITC can increase usable income by as much as 10%-15% (IRS & U.S. Dept. HHS) and return millions of 
dollars back to our community. Post -secondary education provided to single parents or individuals in transition can increase ave rage weekly income by 
13% - 62% or as much as $367  more per week. (U.S. Dept. of Labor Statistics) taking them off welfare and making families financ ially stable.  

 2-1-1 Information & Referral Line ñ A 24/7 information and referral help line.  
 Disaster PreparednessñOver 15,000 Siouxlanders received disaster support services, education, and military 
 communication services.  
 Information,  Basic Needs & Advocacy ñ14,400 Siouxlanders were provided with information or access to 
 food and other necessities.  
 Aging & Special Needs - Last year, 4,770 senior citizens and special needs individuals were assisted to  
 maintain their quality of life.  

  
THE IMPACT: Last year, Center for Siouxlandõs 2-1-1 Call Center answered 2,511 calls from people seeking help. Over 2,900 needs were assisted and 
3,195 referrals were made to community organizations.  
 
   

 

CHILDREN GROW INTO  
SUCCESSFUL ADULTS 
Big Brothers/Big Sisters 
Boy Scouts 
Boys Club 
Girl Scouts 
Girls Inc. 
Mary Elizabeth Day Care 
Mary J. Treglia Community House 
Native American Child Development Center  
Norm Waitt Sr. YMCA 
Sanford Center 
Stella Sanford Child Care Center 

FAMILIES & INDIVIDUALS ACHIEVE  
SELF-SUFFICIENCY 
Boys and Girls Home & Family Services 
Catholic Charities  
Center for Siouxland 
Crittenton Center  
CSADV 
Lutheran Services in Iowa 
Mary J. Treglia Community House 
Siouxland Anti-Bullying Cooperative 
Siouxland CARES 
Women Aware 

SAFETY NET SERVICES CONTINUE TO PROVIDE CARE AND SUPPORT 

FAMILIES AND INDIVIDUALS ACHIEVE SELF-SUFFICIENCY 

SAFETY NET SERVICES CONTINUE TO PROVIDE CARE AND SUPPORT 
Alzheimerõs Association 
American Red Cross 
ARC of Woodbury County 
Center for Siouxland 
Salvation Army 
Siouxland Center for Active Generations  
Siouxland Family Community Center 

United Way of Siouxland Funded Community Partners  

CHILDREN GROW INTO SUCCESSFUL ADULTS 
 

Phone: 712 -255-3551 
Fax: 712 -255-3028 

unitedwaysiouxland.com  


